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 ADVANCE NOTICE:  LAUNCH DATE THURSDAY 27 JUNE 2013 

 
 
 

To: Members, partner organisations and community stakeholders 

From:  YWCA of Aotearoa New Zealand 

Campaign:  National Young Women’s Body Image and Self Esteem Campaign

Aim: 

On Thursday 27 June, the YWCA will launch “Love Notes” – a social media campaign aimed at boosting 

the self-confidence of young women in Aotearoa New Zealand by encouraging them to recognise and FEEL 
GOOD about their strengths and talents! 

Rationale: 
We are all aware of the overt and subliminal messages in popular culture encouraging young women to 
look a certain way, be a certain weight and do certain things.  To remind us of how serious the situation is, 
here are some sobering statistics: 

 A New Zealand study shows 52% of females are dissatisfied with their body and, disturbingly, 37% of 
girls have dieted (from as young as 7 years old). 1 

 The Adolescent Health Research Group found over 60 percent of New Zealand secondary school 
students were in the normal range for body mass index (BMI), yet 71 percent were worried about 
gaining weight and two-thirds of female students had tried to lose weight in the last year. 2 

 In the National Survey of Young Australians, body image has consistently rated amongst the most 
important areas of personal concern for young people, with 32% of over 50,000 respondents 
identifying it as a major concern for them. 3 

 An Irish survey on young people’s body image showed that overall, girls display lower body image 
satisfaction, are more negatively affected by external influences (including comparison with others), 
put in more effort and are more likely to refrain from both physical and social activities because of 
concerns about body image. 4 

It is important to keep in mind that body image issues are broader than a person’s body size and shape, and 
can include skin colour, strength, fitness, facial characteristics, physical religious characteristics, disabilities 
and ethnic diversity. 

YWCA position: 
We want to encourage young women to move away from instinctively thinking about their ‘most beautiful’ 
body part and instead think about what body part helps them achieve, succeed, help others.  Essentially 
what part of their body helps them to do good things! 

Body image and self-esteem are essential components of YWCA programmes throughout Aotearoa and we 
have several resources that promote healthy body confidence including our popular ‘Like Your Body’ 
booklet.  The popularity of these programme components and resources further reinforces the reality that 
body image issues affect a large number of young women in New Zealand.  What is really inspiring is that 
the Love Notes campaign concept was identified and developed by young YWCA women! 
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How Love Notes works: 
The campaign is being run in competition format through a YWCA “Love Notes” Facebook App.  The 
competition, which will be explained via a short promotional video, asks young women to take a photo of 
their favourite body part and post it, with a “Love Note” describing why they love it, to the Love Notes 
page. 

Here are some Love Notes examples: 

 Ears, I love you because without you I wouldn't be able to listen to all my friend's problems 

 Hands, I love you because with you I can heal people 

 Legs, I love you because you let me dance 

Each participant will go in the draw to win a Polaroid camera and every participant who shares the Love 
Notes campaign on Facebook will be in the draw to win numerous cool prizes. 

We will be seeking media attention for our campaign on launch date, as well as generating conversations 
about it on social media sites – twitter, instagram, pinterest, and of course, Facebook. 

At the end of the campaign, we will combine as many of the uploaded images as possible into a short video 
which will be uploaded onto YWCA website and Facebook page and will be promoted via traditional and 
online media channels.  The video will demonstrate the strengths and personal qualities of the participants 
while keeping the message light, fun and entertaining. 

How you can help: 
Love Notes will be successful if it becomes well known and we are seeking your assistance to help promote 
this campaign. 
 
What you can do NOW: 
1. Tell your networks about Love Notes – you are welcome to provide them with the information in this 

document. 
2. Please ‘like’ the YWCA of Aotearoa New Zealand’s Facebook page today!  That way you’ll receive the 

Love Notes promotional video when it is posted on launch date, and you will be able to share, like, and 
forward it to your friends and networks. 

3. Contact schools, women’s organisations, clubs, sports groups you are connected with and encourage 
them to join in this campaign. 

 
What to do on THURSDAY 27 JUNE: 
1. Just ahead of the Love Notes launch, we will email you the promotional video which you can forward to 

all your relevant contacts. 
2. Follow the video’s prompts and ‘click here to enter’ – then please share widely! 
 
PLEASE NOTE: 

 Love Notes will be a safe campaign.  Postings will not automatically show.  They will be manually 
approved by a moderator.  Any offensive material will be deleted and blocked. 

 Love Notes is intended to encourage participant’s to celebrate and admire their body for what it can 
do.  The photos submitted by participants may be of themselves as a whole or may be of the 
participant’s chosen body part.  There is absolutely no intention to objectify women in any way. 

Campaign runs: Thursday 27 June-Wednesday 31 July 2013 

Campaign contact: 
For any questions or concerns about the campaign please contact Steph Fink, YWCA of Aotearoa New 
Zealand Executive Officer on 04 384 8117 or steph.fink@ywca.org.nz. 

mailto:steph.fink@ywca.org.nz
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